





BRAND STRATEGY

The main objective of SIDR is: to offer the finest honey products to the
consumer. The identity strengthens SIDR's equity, solves the brand’s key
challenges, and visually prepares it to leading the industry. The brand’s
strategy reveals increased user perceptions of trust, youth, innovation,
energy; provides more impact and distinction in look and feel.

BRAND HIGHLIGHTS

SIDR is one of the finest honey brands in the world. The brand identity has
been shaped to better represent the pioneering vision of our brand. This
guide was created as a first step to take the opportunity to address growth
targets in the real world. To focus on a key theme for the design;
progressiveness the overall direction to highlight growth, which has always
been part of the SIDR logo - harking back to the brand’s heritage, and
affirming a forward-thinking spirit.
















































